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President’s Memo
Aftab ul Islam, FCA

President, American Chamber of Commerce in Bangladesh

in remittance are creating a 
pressure on the balance of 
payment position. Among many 
other pressing situations in the 
country, a vital one is our failure 
to attract local as well as foreign 
investment, though it was 
genuinely expected a remarkable 
flow of investment, following 
the formation of an elected 
government in 2009. We need 
massive investment in power 
and energy, railways, highways, 
airways, IT, and in manufacturing 
sector, which is unfortunately 
very slow. Inordinate delay in 
decision making and eventual 
sluggish investment are causing 
disappointment to the public 
in general and to the members 
of the business community in 
particular which cannot be a 
good news for the nation. We 
need to rethink and reorient 
ourselves with the increasingly 
globalized economy and 
reposition ourselves in order 
for us to be able to staying on 
the right path of peace, progress 
and prosperity.   

I take this opportunity to offer my 
sincere thanks and appreciation to 
AmCham Members, well-wishers 
of AmCham for their continued 
support and cooperation to 
AmCham. Please enjoy reading 
AmCham Journal April 2011 
Issue.  

the responsibility of running 
affairs of the government by 
the present elected government. 
Although there is still a lot of 
talk about the government’s 
mission, vision, manifesto and 
performance, unfortunately 
we do not see any major 
breakthrough in commercial 
undertakings so far. Bangladesh 
has made considerable progress 
in various socio economic 
fields since the liberation 
of Bangladesh. Averaging 6 
percent GDP growth for the 
last many years is a testimony 
of sound economic growth. 
But what is actually required 
by the country is a higher level 
of growth; 8-10 percent growth 
to alleviate poverty to a large 
extent. In addition to this, a new 
economic management strategy 
is required in Bangladesh, 
considering changing scenario 
in Arab countries, added 
by the recent devastating 
earthquake and tsunami that 
severely depressed the Japanese 
economy. Rising prices for 
food and other essential items 
which are contributing to the 
surge in inflation and slowdown 

I would like to warmly congratulate 
the Participants of the US Trade 
Show 2011, held in February 
last, for their enthusiastic and 
active participation at the Show, 
cosponsored by the American 
Embassy and the American 
Chamber of Commerce in 
Bangladesh, which once again 
turned out to be the largest ever 
US Trade Show in Bangladesh. 

Nearly two and a half years have 
elapsed following taking over of 

Aftab ul Islam

President’s Memo
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The cases of Private universities 
of Bangladesh present stories of 
successes and failures. Some of 
them are presented here. The 
emergence of private universities in 
Bangladesh was a natural response 

to the inability of the public 
universities to meet the increasing 
demand for higher education. 
Before 1993, provision of higher 
education was the monopoly 
of the state, that is, no private 
individuals or groups were allowed 
to establish and run a traditional 
university to impart higher 
education. In fact, until 1996, only 
an insignificant number of people 
including Ministers, Members 
of Parliaments, educationists, 
bureaucrats, professionals, 
business leaders and members of 
the civil societies in Bangladesh 
could perceive that private sector 
would be able to provide high 
quality higher education. Almost 
all people believed that it was too 
risky to leave the task of providing 
higher education- a public good -- 
at the hands of private individuals/ 
Foundations. 

However, a small group of 
educationists, bureaucrats, 

Quality Assurance, Good Governance and 
Private Universities
Prof Hafiz G. A. Siddiqi 
Vice Chancellor, North South University

industrialists, philanthropists, and 
social leaders strongly believed 
that unless an increasing number 
of good private universities join 
the public universities the latter 
would not be able to meet the 

increasing demand for higher 
education. This small group 
approached the government and 
convinced it to enact the Private 
University Act 1992. This Act 
provided a legal framework under 
which private individuals/Trusts/
Foundations were allowed to 
operate degree awarding private 
universities. The first government 
approved private university, 
North South University (NSU), 
started its operation in January 
1993 under this Act. However, 
peoples’ suspicion about the 
success of North South University 
(NSU) persisted; therefore it had 
to initially struggle to get out of 
its identity crisis. During 1993-95 
the general public, particularly, 
the educated public would 
hesitate to call it a “University”; 
they sometimes sarcastically 
called it a “glorified coaching 
center”. It took full four years for 
NSU to  overcome the identity 
crisis. 

The misconception that private 
universities would not be able 
to produce the desired results in 
Bangladesh faded away when 
NSU produced its first batch 
of 96 graduates in 1996 who 
were employed soon after their 
graduation. At least the first 
private university produced the 
type of highly skilled manpower 
that the business community/ 
society needed. The success of the 
first private university motivated 
other philanthropists and social 
workers to establish an increasing 
number of private universities. The 
status of private universities has 
changed. Now-a-days, the wards 
of Ministers including Education 
Minister, Members of Parliaments, 
educationists, Vice Chancellors, 
the senior most Army Officers, 
Govt. Secretaries, professionals and 
top business leaders now compete 
to get admission into a university 
like NSU. It is interesting to note 
that those who in the past opposed 
the idea of private universities 
now send their children to private 
universities for quality education. 
This is an incredible social change! 
Through the untiring efforts and 
dedication of its leadership, NSU 
has successfully overcome its 
identity crisis. It is now recognized 
as the pioneer of the private 
universities. Currently, more than 
200,000 students are studying 
at government recognized 54 
private universities including 
NSU. Beside these 54 private 
universities, there are some 31 
public universities (2010) where 
about 175000 students (excluding 
Open University and National 
University) are studying. Looking 
at these figures, one may conclude 
that private universities have 

Quality Assurance, Good Governance and Private Universities
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become more important than 
public universities in terms of the 
number of students.

In addition, some of the best private 
universities of Bangladesh have 
successfully internationalized their 
programs. For example, in every 
summer, Professors and students 
from world class universities come 
to teach and study at NSU under 
some exchange programs. Beside, 
like other good universities, NSU 
has established academic and 
research collaborations with world 
class universities of USA, Canada, 
UK, Norway, China, South 
Korea, France, and several other 
countries. For example, Canadian 
CIDA has granted about $1.0 
million (Canadian dollar) to NSU 
through University of Manitoba, 
Canada to enable NSU to design 
and offer a Master degree program, 
named “Master in Resource and 
Environmental Management” 
under a research and teaching 
capacity-building agreement. 

Furthermore, under a 
Multinational Canadian-IDRC 
Research Project, titled, “Control 
and Prevention of Dengue Fever in 
Bangladesh”, the Canadian IDRC 
has granted NSU CAD$161000 
through a research collaborative 
agreement with University of 
Manitoba, Canada. Another 
grant (almost Tk.100 million) 
was awarded exclusively to NSU 
by the Norwegian Government 
funding agency NOMA through 
a collaborative agreement with 
the University of Bergen, Norway. 
Under this project a Master degree 
program, titled, “Master of Public 
Policy and Governance” (MPPG) 
has been launched at NSU as a 
capacity building project. The 
program is designed to train the 
government officials of Bangladesh, 
Nepal and Sri Lanka. NSU has 
another pride project called, 
“Confucius Institute. Funded by 
the Chinese government through 
annual budget, this Institute, one 

of its kind in Bangladesh, has 
been established at NSU to teach 
Chinese language and Culture. 

To run this Institute NSU has 
signed a tripartite agreement 
between NSU, Yunan University, 
Kunming, China and “Hanban”, 
the Headquarters of the 
Confucius Institutes located in 
Beijing. Professors who teach 
at the Dhaka Institute come 
from Yunan University. All these 
are certainly manifestations of 
internationalization of educational 
programs to nurture cultural 
homogeneity that promote global 
peace, in addition to bringing 
about a tremendous social 
change. I believe there are several 
other good private universities in 
Bangladesh that have gone for 
similar internationalization.

A university plays many roles. It is 
not only an institution of higher 
learning; it is also an agent for social 
change as we have shown in the 
paragraph above. A university is an 
economic and cultural institution 
as well. The economic roles it 
plays cannot be underestimated. 
The universities are employers of 
a large number of teachers, senior 
administrators and employees. At 
least 50,000 teachers and non-
teaching staff are working for the 

54 universities of Bangladesh. 
Universities invest huge amount 
of money in building campuses, 
procure and purchase huge 

amount of construction materials, 
computers, ICT related equipment, 
books, laboratory equipment, 
class room & office furniture, food 
courts, air-conditioning system, 
power generators, stationary & 
supplies, etc. Universities incur 
huge expenditures for above 
economic activities which in turn 
create, through multiplier effects, 
a chain of income generating 
new employment. Beside, most 
of these universities pay 15% 
income taxes on their surpluses. 
The teachers and staffs pay a hefty 
amount of income taxes each 
year. For NBR these universities 
are sources of earning. All these 
make a university, apart from an 
institution of higher learning, a 
viable economic institution.

However, it is to be noted that so 
far we have presented the brighter 
side of the story. The story has 
also darker side. The initial 
success of the first batch of good 
universities led to mushrooming 
of private universities. This 
mushrooming in turn led to 
the establishment, operation 
and continuation of low quality 
universities along with good ones. 
Now there are more low quality 
universities than good quality 
ones. There are allegations that 
in the low quality universities, 

students pay their tuition in 
time, but teachers come late in 
the classes and leave the classes 
early; sometimes teachers do not 

Quality Assurance, Good Governance and Private Universities
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appear in the class at all. This 
has become almost an accepted 
norm for some universities. Not 
only this, some students get good 
grades without attending classes. 
The certificates issued by the poor 
quality universities do not have 
any market value. Even after so 
many years of their establishment, 
many universities still hold their 
classes in rented buildings which 
are not suitable for universities. 
None of them could build their 
own permanent campuses in 5 

years, the time limit set in the 
Private University Act 1992. They 
do not have adequate number of 
qualified teachers, well equipped 
class rooms and labs, teaching 
aids, library and other resources. 

Occasional allegations indicate 
that some founders run the 
universities primarily to make 
money. They admit poor quality 
students and collect tuition 
money but do not hire qualified 
teachers to teach. Revenue is 
their main consideration, not the 
quality of education. This is if 
true really regrettable. Let us hope 
these allegations are unfounded. 
Inevitably, the students, guardians, 
government and the society as a 
whole have become concerned 
about quality of the education. 
Most people believe that many of 
these 54 universities, if not most 
of them, provide very low quality 
education; if fact they cheat the 
students and parents.

To ameliorate the situation, the 
government repealed the Private 
University Act 1992/98 and 
replaced it by Private University Act 
2010. The aim of the government 
is to reduce the number of non-
performing universities. Ideally, 
all non-performing universities 
should be closed down. In new 
2010 Act quality assurance has 
been given high priority. It is 
assumed that good governance and 
best management practices are two 
important pre-requisites for quality 

assurance. For good governance 
and better management the 
new Private University Act 2010 
mandates that the universities 
comply with a specific number 
of conditions. To ensure the 
compliance, the new Act redefines 
the duties, responsibilities and 
functions of the Statutory bodies 
created by the same Act. The Act 
makes provisions of statutory 
bodies like Board of Trustees 
(the highest authority headed by 
one of the Founders), Syndicate 
(consisting of the representatives 
of the founders, Ministry of 
Education, UGC and Professors. It 
is headed by the Vice Chancellor 
(VC), Academic Council (Headed 
by VC), Finance Committee 
(Headed by a Founder), Faculty 
Appointment Committee (Headed 
by VC), Disciplinary Committee 
(Headed by a Founder), etc. 

The composition, functions and 
authorities of these bodies, and 

punishable offences are described 
in the 2010 Act. The representation 
of the founders, government, UGC, 
teachers and academia in these 
bodies is prescribed in the 2010 
Act. It makes the management 
and governance more democratic. 
The BOT consists of the founders 
elected by the founders themselves. 
Beside, the Vice Chancellor (VC) is 
an ex-officio member of the Board 
of Trustees. The VC is also the Chief 
Executive and Academic Officer of 
the University. Honorable President 
of Bangladesh is the Chancellor 
of all private universities, and he 
appoints the Vice Chancellor, Pro-
Vice Chancellor and Treasurer on 
recommendation of the Board of 
Trustees.

Transparency, accountability 
and participatory management 
help achieve quality assurance. 
The Private University Act 
2010 includes provisions for 
quality assurance, transparency, 
accountability, check and balance 
for preventing wrongdoing 
and institutionalizing good 
governance through participatory 
management. To ensure 
participatory management, the Act 
2010 requires that the Statutory 
bodies have proper representation 
of the founders of the universities, 
the Vice Chancellor, the Ministry 
of Education, University Grants 
Commission, Deans, departmental 
Chairs, Professors, external experts, 
etc. Beside, the Act requires 
the founders and university 
management to hold at least once 
a year a meeting for exchanging 
views with teachers, students, 
parents / guardians, alumni of the 
university and other stakeholders. 
This is likely to put social pressure 
on the founders and managers of 
the universities to comply with all 
the requirements stipulated in the 
new Act.

For quality assurance, the founders 
and university management must 
meet certain conditions to create 

Quality Assurance, Good Governance and Private Universities
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an enabling environment. The 
University administration must 
define the VISION and MISSION of 
the university. A university cannot 
be managed efficiently if its vision 
and mission are not clear to all the 
important stakeholders including 
faculties and administrative staff.

For quality assurance a university 
must follow the best management 
practices and good governance. 
To institutionalize the best 
management practices and good 
governance, a university must 
have clearly defined VISION and 
MISSION. To achieve the mission 
and to realize the vision the 
university must formulate and 
implement both short-term and 
long-term strategies. If its Vision 
is to make the university a center 
of excellence in higher education, 
it must implement the following 
strategies:

 Make all stakeholders 
understand the meaning of 
Vision and Mission of the 
university  and have their full 
commitment to them.

 Offer nationally useful and 
internationally marketable 
degree programs. In other 
words, the graduates of the 
university concerned should be 
employable globally. A system 
must be institutionalized 
to update all the academic 
and degree programs offered 
to keep pace with global 
changes.

 Hire adequate number 
of highly qualified and 
experienced teachers. At least 
75% of the faculties should 
hold Ph.D. degree from world 
class universities. Of the total 
number of faculty, not more 
than 20% should be part timer. 
An effective system must be 
in place to evaluate the class 
room performance of the 
teachers supported by reward 
and punishment.

 Occasionally, world famous 
Professors should be invited to 
visit ( for short term teaching) 
the university concerned. The 
University should allocate a 
special budget for this program. 
It should be noted that the 
quality of a university is known 
by the quality of its teachers.

 All out efforts must be made 
to admit only brilliant 
candidates. Teaching quality 
cannot be maintained if poor 
quality students are admitted. 
The University concerned may 
administer its own Admission 
Test to select better students. 
Under no circumstances a failed 
candidate should be admitted. 
The quality of a university is 
known by the quality of its 
students.

 The University should have 
a rich scholarship program 
to attract brilliant students. 
A larger number of brilliant 
students tend to enhance the 
quality of teaching. The quality 
of education of a university 

is reflected by the number of 
brilliant students it can attract.

 Minimum basic physical 
infrastructure is a pre-requisite for 
quality assurance. Well designed 
class rooms equipped with 
computer terminals, multimedia 
for power point presentation, 
OHP, etc, well equipped 
engineering labs, Computer 

labs, properly automated library, 
etc. are necessary pre-requisites 
of quality assurance.

 More importantly, the new Act 
requires the establishment of 
a government-sponsored but 
independent Accreditation 
Council (AC). When the AC 
will be in place all universities 
will be required to be members 
of the AC. To be a member of 
AC a university is required to 
meet certain conditions which 
are related to quality assurance. 
This implies that effective 
functioning of the AC will tend 
to assure quality of education. 
The AC will review, assess and 
certify the quality level of 
individual programs/ schools 
or the university as a whole. 
AC shares the information / 
results of its exercises with the 
MOE, UGC and the general 
public. The dissemination 
of such information /data 
(ranking of the university) puts 
the universities in competitive 
position, and in turn motivates 
them to continually improve 

quality of education; it also helps 
the potential students choose 
programs / Schools/ universities 
that meet their study goals. 
A university accredited by an 
internationally recognized AC 
holds higher reputation than a 
non-accredited university.

Note: The author can be contacted at hafiz.

siddiqi91@gmail.com or hgas@northsouth.edu

Quality Assurance, Good Governance and Private Universities
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AmCham in Action 
A. Gafur
Executive Director, American Chamber of Commerce in Bangladesh

We are delighted to present you our 
regular AmCham quarterly Journal, 
the 13th issue. In the second 
quarter once again, I am taking 
the privilege to thank AmCham 
members, advertisers and authors 
for their continuing outstanding 
support towards AmCham 
Quarterly Journal. The changes 
which are taking place, nationally 
and globally, are quite fast and 
require effective steps in order for 
an emerging nation like Bangladesh 
to stay on the right wheels and 
move forward unhindered. The 
outlook for the rest of the year is 
remarkably positive in terms of 
satisfactory export and import 
performance in the country. The 
challenges though remain with 
power and energy and overall 
investment scenario. On another 
note AmCham Bangladesh and 
the US Embassy can take pride for 
successful conclusion of the 20th 
US Trade Show held in February 
last, that became the largest ever 
US Trade Show in Bangladesh. The 
following are some of the activities 
carried out by AmCham during the 
last quarter.  

January 4, 2011: Meeting 
with Dr. Andaleeb

AmCham Vice President Dr. 
Khalid Hasan and AmCham 
Executive Director Mr. A. Gafur 

had a meeting with Dr. Syed Saad 
Andaleeb, President of Bangladesh 
Development Initiative (BDI) based 
in the United States and discussed 
various development related issues, 
particularly on Dr. Andaleeb’s 
thoughts on establishing a world 
class research center in Bangladesh.  

January 12, 2011: Meeting 
with VAB Leaders

AmCham President Mr. Aftab ul 
Islam and its Executive Director 

Mr. A. Gafur met Dr. A.T. Rafiqur 
Rahman, Founder & President, 
Volunteers Association of Bangladesh 

(VAB) and Professor Dr. Jasimuz 
Zaman, Country Director, VAB. In 
the meeting VAB leaders explained 
in details the objectives, roles 
and activities of VAB, a charitable 
institution organized by expatriates, 

engaged in quality education and 
skill training to the poor children 
of Bangladesh. AmCham President 
highly appreciated the nation 
building activities of VAB and assured 
AmCham’s support and cooperation 
to their endeavors in Bangladesh.

February 8-11, 2011: Visit of 
AmCham India Delegation

A delegation comprising 18 
members from the American 
Chamber of Commerce in India 

visited Bangladesh from February 
8-11, 2011. The delegation was 
led by Mr. Aniruddha Lahiri, 

A. Gafur 

Meeting with Dr. Andaleeb (Middle)

Members of AmCham India Delegation

AmCham in Action
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Vice Chairman, AmCham India 
& CEO, Skytech Solutions Pvt. 

Ltd. The visit by AmCham 
India delegation coincided with 
the 20th US Trade Show in 
Bangladesh. The purpose of this 
visit has been to explore business 
and investment opportunities 
in Bangladesh. The delegation 
met a few Honorable Ministers 
of Bangladesh, relevant 
Government Officials, Chamber 
Leaders, etc. The delegation 
members extensively participated 
at various US Trade Show events, 
including the US Ambassador’s 
Reception, inaugural program, 
welcome dinner etc.  

February 10-12, 2011: US 
Trade Show 2011

The 20th Annual US Trade Show 
2011 was held at the Dhaka 
Sheraton Hotel, from February 
10-12, 2011, cosponsored by the 
US Embassy and the American 
Chamber of Commerce in 
Bangladesh (AmCham).  The 
objective of the Show has been 
to accelerate the awareness 
among the consumers in regard 
to competitive availability 
of US goods and services in 
Bangladesh. In this year’s Trade 
Show 75 Exhibitors participated, 
occupying 137 booths as against 
72 Exhibitors and 135 booths last 
year, making this year’s Show as 

the largest ever US Trade Show in 
Bangladesh. 

A press release was made in 
November 2010 in various dailies 
announcing the dates of the 
Show. Additional newspaper and 
television advertisements were 
organized in leading dailies and 
private TV channels prior and 
during the Show. A press conference 
was organized on February 8, 2011 
at the Dhaka Sheraton Hotel. The 
response from the press and the 
electronic media was excellent. 
Among others, AmCham 
President and Executive Director 

and American Embassy Chief of 
Economic and Commercial Office 
were present on the occasion. 

The US Ambassador hosted a 
reception on February 9, 2011 

at the Dhaka Sheraton Hotel to 
celebrate the 20th US Trade Show. 
US Trade Show Participants, 
foreign and local dignitaries 
attended the reception. The 
Reception was sponsored by 
Chevron Bangladesh.

The 3-day US Trade Show was 
inaugurated on the morning 
of February 10 by Mr. A.M.A. 
Muhith, Honorable Minister for 
Finance, Govt. of the People’s 
Republic of Bangladesh. 
The inaugural ceremony 
included US Ambassador, 
AmCham President and other 
dignitaries. The Show received 
wide newspaper, radio and TV 
coverage. The Finance Minister 
lauded the initiative of 
organizing the US Trade Show 
and appreciated its growth over 
the period of last two decades.

A Welcome Dinner was also 
organized on February 10 to 
greet the overseas guests of 
the Trade Show Participating 
Companies and the Participants, 
where distinguished members 
of the business community 

and the civil society were also 
invited. A colorful cultural 
program was presented. The 
welcome dinner was hosted by 
Bangla Trac Limited (Bangla 
CAT). 

Opening Program of US Trade Show 2011

AmCham in Action
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On the 2nd day of the US Trade 
Show some air tickets were 

distributed to the participants 
through a raffle draw.

The donors and winners of the 
raffle tickets were as follows:

A. QATAR AIRWAYS

1) One Economy Class Air Ticket 
for Dhaka-Houston-Dhaka

 Winner: DNS Group   

1)  One Economy Class Air Ticket 
For Dhaka-Houston-Dhaka

 Winner: Eastern Bank Limited

B. BIMAN BANGLADESH 
AIRLINES

1) One Economy Class Air Ticket 
For Dhaka-Singapore-Dhaka

 Winner: MGH Group

C. TECHNO HVAC SYSTEM 
LTD. 

1) One Economy Class Air Ticket 
For Dhaka-Bangkok-Dhaka

 Winner: Computer Source Ltd.

During the 3-day Show, breakfast 
was provided for over 200 persons 

each day.  Breakfast sessions 
were sponsored by the following 

Companies:

February 10, 2011: BRAC EPL

February 11, 2011: Unilever 
Bangladesh Limited

February 12, 2011: Abdul Monem Ltd.

Coca-Cola Far East Limited-
Bangladesh sponsored the Trade 
Show Gates. BRAC Bank Limited 
sponsored the Backdrop of the 
inaugural session.

Trade Show Festoons were 
sponsored by MGH Group 

Rahimafrooz Distribution 
Limited sponsored the media 
publicity. 

The Bangladesh Government, 
American Embassy and the Dhaka 
Sheraton did an outstanding job 
and deserve warm appreciation for 
their excellent support. US Trade 
Show has become an annual trade 
event and a remarkable networking 
platform for US business firms, for 
their agents and distributors and 
for Bangladeshi consumers. The 
size of the US Trade Show 2011 
is a great testimony to this. This 
is the largest US business event 
in Bangladesh. The exhibitors 
and their employees consider 
this event not only as a business 
event, but also as a memorable 
and remarkable annual get-
together under the banner of the 
US Trade Show. The Show holds 
bright promises for the future 
towards promoting US trade and 
investment in Bangladesh.

February 11, 2011: Meeting 
with Mr. Geoffrey R. Pyatt

AmCham Board Members along 
with a few other AmCham 
Members met Mr. Geoffrey R. 
Pyatt, Principal Deputy Assistant 
Secretary, South and Central Asian 
Affairs Bureau, U.S. Department 
of State over a Coffee meeting. 
During the meeting various issues 

came under discussion, including 
Infrastructure, Financial Market, 
Regulatory framework, Power 

Audience at US Trade Show Opening Event

Mr. Pyatt (5-R) seen with AmCham Members

AmCham in Action
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and Energy, Country Branding 
and Perception, Insurance, 
Opportunities and growing 
Challenges for Development, etc. 
At the end of the meeting Mr. 
Pyatt visited a number of US Trade 
Show booths.      

March 2-5, 2011: APCAC 
Meeting 

The Asia-Pacific Council of 
American Chambers of Commerce 
(APCAC) held its Annual Spring 
Conference in Singapore from 
March 2-5, 2011. AmCham 
Bangladesh President Mr. Aftab 
ul Islam, Executive Director Mr. 
A. Gafur represented AmCham 
Bangladesh to the conference. 
The conference included a wide 
range of issues, like U.S. Business 
competitiveness in Asia-Pacific 
region, Changing Business 

Outlook, Intellectual Property 
Rights (IPR), Trade and Investment, 
Taxation, etc. 

March 22, 2011: Lunch 
Meeting with Professor 
Gowher Rizvi

At the AmCham monthly Lunch 
Meeting in March Professor 
Gowher Rizvi, International 
Affairs Advisor to Honorable 
Prime Minister of Bangladesh 

graced AmCham event as a Guest 
of Honor and Speaker. Prof. 
Rizvi spoke on “U.S.-Bangladesh 

Relations”. Prof. Rizvi in his 
address stressed U.S.-Bangladesh 
relationship as very important, 

which has been strong, deep and 
diverse. U.S. being one of the 
largest economic partners share 
common values, aspiration, 
principles of secularism, 
individual freedom, etc. He 
considered the relationship as 
multidimensional. He finds 
substantial amount of investment 
opportunities for U.S. investment 
in many areas including Power 
and Energy, Infrastructure, Port 
Development, Education, etc. 
The both way relationship could 
be expanded through technical 
cooperation, combating 
terrorism, extending peace 
beyond the borders. Happily 
the relationship was converging 
rather than diverging. He said 
Bangladeshi Diaspora in the 
United Sates could also play a key 
role towards further promotion 
of the relationship.

Prof. Gowher Rizvi speaking at AmCham Lunch Meeting

Part of audience at AmCham Lunch Meeting

AmCham in Action
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20th Annual U.S. Trade Show in Bangladesh
James F. Moriarty
US Ambassador in Bangladesh
Remarks by Ambassador James F. Moriarty at Opening of the 20th Annual U.S. Trade Show, February 10, 2011

Honorable Finance Minister, Dr. 
A.M.A. Muhith

Mr. Altab al Islam, President 
of the American Chamber of 
Commerce,

Distinguished Guests, 

Ladies and Gentlemen:

Assalam-u-Alaikum, Namasker and 
Good Morning.

I am delighted to join you here 
today to celebrate the opening of 
the 20th annual U.S. Trade Show.  
This annual exhibition is a great 
occasion to showcase many of the 
companies that are contributing 
to our growing economic 
relationship and the wide range 
of U.S. products and services that 
they are offering.  

Since I arrived in Bangladesh in 
2008, our economic relationship 
with Bangladesh has thrived.  
Despite the global economic 
crisis, our bilateral trade increased 
from $4.4 billion in 2008 to 
$4.8 billion in 2010.  Thanks in 
large part to its vibrant private 

sector, Bangladesh’s economy 
has continued to grow quickly.  I 
would also mention that the most 
recent trade statistics have been 
especially encouraging: during 
the last five reported months 
(July-November) U.S. exports to 
Bangladesh grew by more than 
50% while Bangladesh exports to 
the U.S. rose by nearly 30%. 

U.S. firms are also ramping up 
their investments, while helping 
Bangladesh to address critical 
energy shortages.  Chevron, 
already the largest U.S. investor 
in Bangladesh, is increasing its 
investment in order to boost 
production and explore for new 
gas deposits.  GE is partnering 
with Summit Power to invest in 
several major power generation 
projects.  Conoco Philips stands 
ready to begin exploring for gas 
offshore.  

It is nice to be able to cite 
these impressive statistics and 
examples, but what does this 
mean for Bangladesh in practical 
terms?  By purchasing more 
than $4 billion in ready-made 
garments and other goods from 
Bangladesh, the U.S. is sustaining 
more than one million jobs for 
Bangladeshi workers.  The U.S. is 
also contributing more than $1.5 
billion annually in remittances 
from Bangladeshi workers in the 
U.S. to family members back 
home.  If you combine trade 
and remittances, our economic 
ties probably account for more 
than 6% of Bangladesh’s total 
economy.

The U.S. Trade Show showcases 
many of the U.S. goods and 

services that also contribute in 
different ways to Bangladesh’s 
development.  

 U.S. universities have forged 
partnerships with several 
private universities here 
to increase educational 
opportunities in Bangladesh.

 U.S. pioneers of information 
technology are supporting 
Bangladesh’s efforts to 
expand access to information 
technology while using 
this technology to increase 
transparency and improve 
services.

 U.S. agricultural technology 
and materials are contributing 
to food security in Bangladesh.

 Some U.S. firms are leading the 
way in the use of technology to 
improve health care services in 
Bangladesh.

As we celebrate these 
achievements, we must also look 
for ways that we can build on this 
success.  I firmly believe that there 
is enormous potential for an even 
stronger economic relationship, 
especially if Bangladesh succeeds 
in attracting more investment.  
Bangladesh offers very competitive 
wage rates, a skilled workforce, and 
an enviable geographic position 
between the fast-growing emerging 
economies of India, China and 
Southeast Asia.  Yet Bangladesh 
has not been as successful as it 
should be in attracting investment.  
What are the reasons for this?  As 
entrepreneurs, most of you here 
in the audience understand very 
well the factors that influence 
companies when they make their 
investment decisions.  Investors 

20th Annual U.S. Trade Show
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look for a stable, predictable 
environment where rules are 
consistent and risks can be 
minimized.

As countries around the world 
increasingly compete to attract 
investment, each country’s 
reputation is becoming more 
and more critical.  Through 
two decades of steady progress, 
Bangladesh’s reputation has risen.

Bangladesh has developed 
some world-famous civil society 
institutions such as Grameen Bank 
and BRAC.  By helping to reduce 
poverty, improve health care 
services and increase education, 
these organizations lay the 
foundation for economic growth.  
Going forward, investors will look 
for Bangladesh to continue to 
foster vibrant and innovative civil 
society institutions.  

Bangladesh has made substantial 
progress in developing institutions 
and undertaking reforms to 
reduce corruption, including the 

establishment of an independent 
Anti-Corruption Commission.  
Sustaining and expanding these 
efforts will be critical if Bangladesh 
is to attract the level of investment 
it needs to increase economic 
growth and reduce poverty.  
Maintaining an independent 
and effective Anti-Corruption 
Commission is an important part 
of this effort.

I could cite other factors that 
influence a country’s brand, if 
you will, but I think that you 
all know what I am talking 
about.  As business people, you 
know better than anyone how 
important it is for countries and 
companies to develop strong, 
reliable reputations.  And you 
understand that investors look 
for environments where they see 
progress in reducing corruption, 
fostering civil society institutions 
and strengthening the rule of 
law.

So, as we celebrate the achievements 
of the companies participating in 

this trade show, I encourage you to 
think about ways that we all can 
do better – by engaging with both 
of our governments to highlight 
ways that we can promote trade 
and investment.

I want to thank Minister of Finance 
Muhith for taking the time out of 
his busy schedule to join us for 
this opening ceremony.  

Let me also commend AmCham 
President Aftab ul Islam, Executive 
Director Gafur and your team for 
all your hard work in organizing 
this trade show.

Above all, I want to thank the 
companies participating in this 
trade show for the work that you 
do day in and day out to strengthen 
the economic ties between the U.S. 
and Bangladesh.  As I look around 
at the expanding variety of high-
quality products and services that 
your companies are offering, I am 
confident that our relationship will 
continue to thrive.

Thank you.

20th Annual U.S. Trade Show
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Public-Private Partnership
Syed Ershad Ahmed
Managing Director, Expeditors (Bangladesh) Limited

A transparent policy will 
play significant role in 
making projects successful

Anyone familiar with Public-
Private Partnership (PPP) will agree 
that it is currently a rapidly growing 
concept in the world.  Bangladesh 
has a Vision of becoming a middle 
income country by 2021. To make 
it real, we need to ensure a more 
rapid, inclusive, and sustainable 
growth trajectory over the years 
to come. While we are aspiring 
for a better future, being the hope 
imbedded deep in our mind, our 
government is to raise the DGP 
growth rate to 8 percent by 2013 

as straightaway goal to reach 
out to the millennium target. 
To achieve this GDP growth, the 
share of the investment to GDP 
needs to be raised to 35-40 percent 
whereas country’s current average 
investment GDP ratio is 24-25 
percent, which is lower than the 
national saving ratio.  

Our government has its own 
limitations of arranging adequate 
investment fund from internal 
resources as we have large 
financial deficit every year in our 
budget. Though it is unsought, 
we cannot deny the dependency 

or contribution of foreign aid to 
blanket our budget deficiency and 
to run our development projects. 
To reduce the investment deficit 
and dependency on foreign aids, 
participation of the private sector 
through PPP is an important route.

By utilizing the private fund 
under PPP for benefiting the mass 
people, both the government 
and private sector enjoy win-
win situation.  Over the last two 
decades, Bangladesh government 
has completed a few projects 
successfully using this model.  
However, a large number of 
infrastructural developments are 

still required for the country to tap 
the opportunity of international 
export market.  Technological 
innovation might be a good 
answer to that, in addition to 
other steps. Apart from current 
low technological apparel export 
industry, the country needs to 
adopt high technology for long 
term sustenance. 

Like Bangladesh, other countries 
are also facing fragile infrastructure 
developments under sole authority 
of the governments.  Because of 
bureaucratic tangles, political 
affiliation of the high officials, 

bribery and low technological 
knowledge among the officials and 
employees, development projects 
are not becoming effective and 
viable in many developing and 
least developed countries.

Partnership between the 
private entrepreneurs and the 
governments-public enterprises 
are to solve these problems as the 
private party are to make benefit 
out of investment with proper 
supervision and monitoring in 
the projects.  The concept of the 
PPP is an agreement under which 
both the government and private 
investors come in to business 
and implement projects under 
BOT, BOOT, and via other dozens 
of means.  Introduction of the 
private party in the government 
creates a field of transparency, 
and removes corruption as well as 
influence from the political leaders 
and bureaucrats.  In Bangladesh, 
implementation of annual 
development program (ADP) is 
poor every year due to lack of 
smooth operation, cooperation, 
poor management, and presence 
of undue influence of political 
leaders and the bureaucrats.  Private 
participation in this case can bring 
smoothness and transparency in 
the government’s projects and also 
help reduce service cost and make 
products viable and cost effective 
for the people. 

Experience of Bangladesh 
with the PPP 

A good number of examples at 
PPP already exist in the country.  
Current operation of three Five Star 
Hotels (The Pan Pacific Sonargaon, 
The Sheraton Hotel, and the 

Public-Private Partnership
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Radisson Water Garden), US oil 
company Chevron, the IDCOL, 
and others are unique examples of 
the PPP in Bangladesh.  The above 
PPP projects are making profit and 
serving the nation with goodwill. 

Benefits of PPP

If large, medium and small scale 
projects such as, power generation, 
tourism, automobile industry, 
engineering, and other projects 
are undertaken using PPP model, 
there is every possibility that these 
projects would also be effective like 
the above PPP projects.  Projects 
such as multipurpose bridges, 
highways, deep sea port, cargo 
handling at airport, barge facilities 
from Chittagong to any river port 
in or nearby Dhaka, monorail/
intra-city rail, LNG terminal 
under the PPP may bring immense 
benefit to the general people.  This 
will also reduce the project cost, 
corruption, mismanagement, 
political influence, bribery, and 
would also bring transparency in 
operation.  Experience say that 
solely government owned projects 
require amendments, repair, and 
high costs of maintenance due to 
poor quality of works, which may 
not be  possible in case of PPP 
projects, as private entrepreneurs 

are likely to seek low investments 
and more profits.  Such mindsets 
among the private entrepreneurs 
are likely to influence the public 
side counterparts.

Challenges and Opportunity

Challenges in projects under 
PPP are likely to come from high 
prices of products. Currently the 
government provides subsidy in 
usage of services like transport 
infrastructure, import of petroleum 
to minimize traveling costs, 
power, and in other services.  If the 
motive of the private participants 
become making more profit, it 
is inevitable that product prices 
would be increased and it would 
also not be possible for the people 
to purchase services with their 
limited income.  To make products 
viable, mindset and transparency 
between the two parties must be 
based on low price service to the 
people. The officials’ corruption, 
political influence, and tendency 
of making high profit may result 
in unbearable costs of products 
and finally collapse the entire 
projects under PPP.

Use of technology in the PPP may 
be effective as the country is still 
dependent on import of foreign 

technology.  Proper management 
of the ports, tourism sites, and 
technological industrial units 
under the PPP would be profitable 
for both the parties.  As Bangladesh 
is still dependent on import of 
huge amounts of engineering 
parts, equipments, machinery, and 
other high technological products, 
it is possible to build industrial 
units under PPP and export a 
huge amount of products to other 
countries. Fuel the engine of 
industrialization for power could 
also be met by adopting nuclear 
power generation technology 
under the PPP.

To make the PPP effective, a 
particular policy/guideline 
has already been framed by 
the government and also fund 
was allocated under the prime 
ministers office.  However, the 
policy in most of cases reveals more 
intervention of the government, 
whereas it’s important that a 
level playing field is ensured for 
projects to become successful 
under PPP.  Scopes for corruption, 
influence form the government 
side politicians, and bureaucracy 
should be removed in framing the 
policy.  A transparent policy will 
play significant role in making 
projects under PPP successful.

Public-Private Partnership
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Exclusive Interview with H.E. Robert O. Blake, Jr.
Press Conference with HE Robert O. Blake, Jr. Assistant Secretary, Bureau of South and Central Asian Affairs, Dhaka, 
Bangladesh on March 22, 2011; received from the US Embassy in Dhaka

Good afternoon, everyone. It’s a 
pleasure to be here this evening. I 
want to say first how glad I am to be 
back in Bangladesh as you prepare 
to celebrate your 40th anniversary 
of independence later this week. 
Although I have the opportunity to 
meet frequently with Bangladeshi 
visitors to Washington, it has 
been two years since I last visited. 
Fortunately, many other senior 
U.S. Government officials have had 
the opportunity to visit Dhaka in 
that period. They and I appreciate 
the hospitality and friendship of 
the Bangladeshi people.

I’ve had a busy and rewarding 
four days in Bangladesh. I had 
the opportunity to meet with 

Prime Minister Sheikh Hasina 
and members of her government, 
including the Foreign Minister 
and the Finance Minister. I paid a 
call on BNP Chairperson Khaleda 
Zia. And I met with Professor 
Mohammad Yunus and other 
prominent members of civil 
society.

Yesterday I was able to travel to 
Jessore, where I received a helpful 
briefing on issues of border 

security and immigration. And I 
had an opportunity to visit a U.S. 
Government-supported shelter 
that works to rehabilitate female 
victims of trafficking, and learn 
more about the challenges they 
face. I also visited our American 
Corner in Jessore and spent an 
hour sharing views with about 
30 students and their teachers. 
I appreciate the hospitality 
extended by the mayor of Jessore 
and all those whom I met.

Throughout my visit, I have been 
reminded once again of the strong 
progress Bangladesh has made 
across a variety of fronts: economic 
development, counter terrorism, 
and regional partnership. 

Bangladesh plays an important 
role in furthering peace and 
stability, both within its borders 
and across the region. Bangladesh 
is the number one contributor to 
UN peacekeeping efforts. BRAC 
and other civil society groups 
are playing a significant role in 
Afghanistan. And Bangladesh 
recently sent a crack team of 
cholera experts to Haiti to lend 
your expertise and assistance to 
that troubled nation.

In addition to these efforts, 
Bangladesh is one of a select 
few countries in the world that 
is partnering with the United 
States on the four Presidential 
initiatives: global health, food 
security, global climate change, 
and engagement with Muslim 
communities. Bangladesh has 
made tremendous progress in 
advancing toward its Millennium 
Development Goals, especially in 
maternal and child health. The 
U.S. Government, through our 
development agency USAID, will 
be working with the Government 
of Bangladesh to craft innovative 
and country-driven initiatives 
that will improve the lives of all 
Bangladeshis.

But it’s no secret that many 
friends of Bangladesh have also 
been greatly concerned in recent 
months by efforts to remove 
Professor Yunus as managing 
director of Grameen Bank. 
Professor Yunus is a Nobel Prize 
Winner and recipient of both 
the American Presidential Medal 
of Freedom and a Congressional 
Gold Medal. His work over the past 
decades to lift millions of women 
out of poverty is internationally 
recognized. He has brought great 
honor to Bangladesh, and we 
in the United States have been 
deeply troubled by the difficulties 
he is currently facing. As a friend 
and partner of Bangladesh, we are 
concerned about the dampening 
effect this will have on civil 
society in general and on the 
integrity and effectiveness of 
Grameen Bank in particular. And 
we see it as a distraction and an 
unnecessary departure from all 
the great work being done in 

Exclusive Interview with H.E. Robert O. Blake, Jr.



1�AmCham

Bangladesh. We remain hopeful 
that a compromise solution can 
be reached to the satisfaction of 
all parties.

Before concluding, I want to 
thank Ambassador Moriarty and 
his great team here in Dhaka for 
their superb efforts to advance our 
relations.

QUESTION: Just after your arrival, 
on 20th March, you talked to us 
that you are still hopeful that there 
is room for compromise, and if 
the compromise is accomplished, 
then you can further proceed the 
bilateral relationship that is in 
progress. But immediately after 
that, our Finance Minister briefed 
the press men that a compromise 
will not be done if and unless 
Professor Yunus withdraw the 
case. So, in the backdrop of this 
situation, do you still believe that, 
that a compromise is achieved? If 
not, whether it will put any strain 
on our bilateral ties.

And my second question is that, 
since second March, immediately 
after Dr. Yunus removed from the 
post--

ASSISTANT SECRETARY BLAKE: 
Sorry, let me answer the first 
question first. Again, we’re very 
hopeful that a compromise can 
be reached to the satisfaction 
of all parties, and a solution can 
be found that will ensure the 
effectiveness and the integrity of 
Grameen Bank. I do believe that 
a compromise is still possible 
and we are encouraging dialogue 
between all the relevant parties to 
achieve that.

QUESTION: The second part of 
my question, since March, there 
is a perception among the people 
that the way you responded to the 
question, that is purely meddling 

in the affair of a sovereign 
country. So what is your reaction 
to this?

ASSISTANT SECRETARY BLAKE: 
Well, again, this is a matter that 
has received widespread attention 
in the United States. And both 
professor Yunus and Grameen Bank 
enjoy a very positive reputation in 
the United States and have many 
admirers both among the many 
members in Congress that form 
the Bangladeshi Caucus, but also 
by President Obama and Secretary 
Clinton. So, this is a matter of 
great interest to the United States. 
And it’s of interest also because we 
hope that this development with 
Grameen Bank is not going to 
foreshadow wider actions against 
civil society in Bangladesh.

QUESTION: I just [want to] follow 
up with my colleague whether 
there is no compromise, as the 
government is very categorical 
about the high court decision, 
and we have heard that Secretary 
Clinton was supposed to come to 
Dhaka in April from Delhi, and 
she stopped coming because of 
this development. And our Prime 
Minister, she also was going to 
visit USA to attend a Muslim 
congregation conference, and 
at that time she was supposed 
to calling on President Obama. 
There are reports that both the 
engagements has cancelled 
because of this development. 
What do you think?

ASSISTANT SECRETARY BLAKE: 
Well, again, I don’t want to 
speculate about future action that 
will be taken, but of there is no 
compromise, I think it will have 
an effect on our bilateral relations, 
because part of the growth in 
our bilateral relations and in our 
assistance programs has been 
because of the restoration of 

democracy here in Bangladesh, as 
a result of the elections in 2008, 
and the progress that has been 
made to maintain a free and open 
civil society. So if there are steps 
that are taken that undermine 
civil society, I think that will have 
an effect on our relations.

QUESTION: You said that you are 
still hopeful of a compromise. 
My question is, do you have any 
formula for the compromise, and 
if you have, could you share with 
us?

ASSISTANT SECRETARY BLAKE: 
Well, it’s really not for the United 
States to prescribe any formula for 
a compromise. Again, we hope 
that that can be found through 
dialogue between professor Yunus 
and Grameen Bank, and the 
government of Bangladesh.

QUESTION: [question inaudible to 
start] you have said the dismissal 
of Dr. Yunus is an unnecessary 
distraction. [inaudible] on the 
basis of a rule. So why have you 
[inaudible]

ASSISTANT SECRETARY BLAKE: 
Well, again, I don’t want to get into 
the details and the technicalities 
here. I think there’s a sense on 
the part of many people in the 
international community that 
this has not been handled in a way 
that is going to assure the integrity 
and effectiveness of Grameen 
Bank. We support a solution that 
will be acceptable to all sides and 
that will be to the satisfaction of 
all parties.

QUESTION: For the second time 
Bangladesh has been put in the 
Tier Two watch list in the human 
trafficking report in the United 
States. So do you think there 
is any progress in this sector of 
Bangladesh?
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ASSISTANT SECRETARY BLAKE: 
Thank you for that question. 
When you say that Bangladesh 
has been put on the Tier Two 
watch list, in fact we’ll be making 
another report probably in May 
or June of this year, so it’s a little 
bit early to say what the final 
decision will be. But this is a 
matter that is extremely important 
to the United States, not only in 
Bangladesh but around the world. 
This is a very important priority 
that we follow in many, many 
countries including your own. 
With respect to the situation in 
Bangladesh, I was very pleased to 
have the opportunity yesterday 
to visit a shelter near Jessore that 
is helping to rehabilitate women 
who have been the victims of 
trafficking. I was so impressed to 
hear the efforts they are making. 
I think that’s a testament to 
many NGOs here who are doing 
important work. The government 
also is committed to stopping 
trafficking and also stopping the 
exploitation of migrant workers. 
You have in the neighborhood of 
six million migrant workers who 
are working in various parts of the 
world, mostly in the Middle East, 
so it’s very important that your 
government take strong action 
to protect their interests and 
make sure they’re not exploited. 
And your government has been 
working hard on a new law that 
will not only affirm the important 
steps that have been taken against 
sex trafficking but will also address 
in a more comprehensive manner 
the rights, of how to protect the 
rights of migrant workers. The 
passage of that law would be a very 
strong signal that we would very 
much support, and I think would 
make a great deal of difference 
in the future adjudication and 
decision about the placement of 
Bangladesh on either Tier Two or 
Tier Two watch list.

QUESTION: [inaudible]

ASSISTANT SECRETARY BLAKE: 
We had a meeting today that brought 
together several ambassadors from 
around the region to discuss our 
counter terrorism cooperation. 
This is an annual meeting that we 
hold and so it was the turn of our 
embassy in Dhaka to host it this 
year. And this reflects the great 
importance we attach to counter 
terrorism cooperation with all our 
friends in South Asia. Sorry, what 
was your second question?

QUESTION: When will you allow 
duty free access?

ASSISTANT SECRETARY BLAKE: 
Well, we already allow considerable 
access for Bangladeshi exports. 
I think your exports are up 30% 
this year. You can be very proud 
of the record your exporters have 
achieved.

QUESTION: [inaudible] and at 
that time you had expectations 
about the development of politics, 
governance, human rights, etc. 
You are again here after two years. 
Do you think all the issues are on 
the right track?

ASSISTANT SECRETARY BLAKE: 
Well, again, I think there’s been 
progress in many areas, but I’ve 
also, already underlined some 
of the areas where I think there 
can be further progress. And 
certainly one of them is in the 
area of, concerning Grameen 
Bank. We’re still following very 
closely the situation regarding 
civil society here. There’s more 
room for progress in areas such as 
corruption, which remains a very 
significant issue and one that I 
think hampers your government 
in its efforts to attract foreign 
investment. There’s been progress 
in some areas but still progress to 
be made in others.

QUESTION: Good to see you 
again. I had an opportunity to 
interview you last October.

ASSISTANT SECRETARY BLAKE: 
I remember.

QUESTION: In DC. My question 
is, you told me we’ll see a visit by 
Secretary of State Hillary Clinton in 
near future, possibly within this year. 
How hopeful you are about that?

ASSISTANT SECRETARY BLAKE: 
Well, again, nothing is scheduled 
by the Secretary at this stage. I 
think a successful resolution of 
the Yunus case along the lines 
that I talked about would help a 
great deal, helping me to make 
the case to Secretary Clinton 
that she should make a visit to 
Bangladesh.

QUESTION: My question to you, 
we see you are so vocal regarding 
Dr. Yunus, but why you are silent 
regarding the gross violation of 
human rights in Bangladesh?

ASSISTANT SECRETARY BLAKE: 
Well, I’d say that the situation 
involving human rights in 
Bangladesh is a continuing interest 
to the United States. It’s something 
that we have a very good dialogue 
with your government about 
and that we attach a great deal 
of importance to. And we have 
expressed concerns in the past and 
continue to have concerns about 
some of the violations that are 
being committed by your security 
forces. And, again, we will continue 
to talk to your government about 
that and express our hope that 
these can be addressed.

QUESTION: [inaudible] did you 
get positive characterization from 
Prime Minister?

ASSISTANT SECRETARY BLAKE: 
I will let the Prime Minister 

Exclusive Interview with H.E. Robert O. Blake, Jr.



1�AmCham

characterize her own position on 
this. It’s not for me to talk about 
what the Prime Minister said. I’m 
happy to tell you about America’s 
position on things.

QUESTION: I’ve got three short 
questions.

ASSISTANT SECRETARY BLAKE: 
If you could do it one at a time.

QUESTION: Following on my 
colleague from Amar Desh, what 
is unclear to me is why America is 
investing so much in Muhammad 
Yunus in terms of risking its 
bilateral relations when, as 
everyone is aware, there are so 
many other issues that are, many 
people consider to be as important 
if not far more important. So I 
wonder if you can just clarify why 
is the Muhammad Yunus issue so 
significant to the United States 
compared to the many other 
issues of human rights violations 
that you had mentioned?

ASSISTANT SECRETARY BLAKE: 
First of all I would say that it’s more 
you, the members of the press, who 
have made this such an important 
issue. I mean, when that’s really 
the only thing you ever ask me 
about. So of course that emerges 
as the most important priority. As 
my opening statement showed, 
we have many significant areas of 
cooperation with the government 
of Bangladesh, and this is one of 
several issues, and it’s more all of 
you who have made this kind of 
the preeminent point of discussion 
during my visit here. But I’ve 
had the occasion to talk about 
many, many other aspects of our 
cooperation with the government.

QUESTION: A couple months 
ago, one of your colleagues, 
Ambassador Rapp, Ambassador-
at-Large for War Crimes, came to 
Bangladesh and engaged with the 

Bangladesh government about the 
international crimes tribunal. I just 
wonder, could you just explain to 
us where we are with that whole 
process. Rapp was going to send 
a document to the Law Minister. 
And so whether or not you feel 
American influence over the 
international crimes tribunal may 
be affected by the whole Yunus 
issue in terms of potential leverage 
or persuasion you may have over 
the government relationship.

ASSISTANT SECRETARY BLAKE: 
Well, first of all, I think Ambassador 
Rapp had a very good visit here 
and came away with a very 
favorable sense of the government 
of Bangladesh’s willingness to 
address this matter in accordance 
with international standards. As 
you say, he has prepared a report, 
with some further observations 

that we will be sharing shortly with 
the government of Bangladesh. I 
don’t really want to go into the 
details of that. But just to say that 
our cooperation is proceeding in 
a very satisfactory manner. I can’t 
really comment on, I don’t really 
see the connection between the 
Yunus matter and the war crimes 
issue.

QUESTION: You have talked 
about compromise. Do you expect 
compromise from both ends, the 
government and Dr. Yunus?

ASSISTANT SECRETARY BLAKE: 
Well again, I don’t want to get into 
the business of prescribing what 
the nature of that compromise 
should be. I think it’s important 
for both sides to listen to each 
other and to come to a mutually 
satisfactory agreement. Whatever 
can be reached, can be worked 
out between the two parties that 
is acceptable to them will certainly 
be acceptable to the United States.

QUESTION: [inaudible] to 
Jessore yesterday. And you have 
inspected our system. And I 
have an understanding that U.S. 
is interested in providing some 
equipment to secure our borders. 
So is there any progress on that 
front?

ASSISTANT SECRETARY BLAKE: 
I think the word “inspected” may 

be too strong a term. I was afforded 
a tour of the immigration and 
customs facilities. I was given a 
briefing by your border authorities 
and by representatives from the 
International Organization for 
Migration, IOM. And the United 
States is supporting efforts through 
IOM to increase your border 
security. I was very pleased to see 
how that’s progressing. I think it’s 
progressing quite well.

Thank you very much. Nice to see 
you all again.

Exclusive Interview with H.E. Robert O. Blake, Jr.
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Best Brands of Bangladesh
Khalid Hasan PhD
Managing Director, Nielsen Bangladesh & Vice President, American Chamber of Commerce, Bangladesh

Top 20 Most Favored Brands in Bangladesh

2010 
Ranking

Brands
2009 

Ranking
2008 

Ranking

1. Nokia 1 1

2. Lux 5 2

3. GrameenPhone 3 3

4. Sunsilk 4 4

5. Parachute hair oil 2 6

6. 7-up 9 46

7. Sony 8 9

8. Close Up Toothpaste 10 7

9. Fair & Lovely Multivitamin Fairness Cream 6 18

10. Wheel Powder 11 8

11. Banglalink 13 13

12. Rupchanda Soyabean Oil * *

13. Teer Atta Moida Suji 17 39

14. Pepsodent Germicheck Toothpaste 14 19

15. Maggie Noodles 18 105

16. Clear Shampoo 12 12

17. Teer Soyabean Oil * *

18. Lifebuoy 15 20

19 Wheel Power White 18 21

20. Pepsodent Tooth Powder 30 79

Branding Exercise in 
Bangladesh

Branding, in Bangladesh, has 
become a more fascinating issue 

recently and has gained huge 
attention among marketers, 
business communities and 
consumers as well. Similarly, the 
concept of nation branding also 
attracted the policy makers and 
bureaucrats of the government.  

Kotler – the marketing Guru said 
that perhaps the most distinctive 
skill of professional marketers is 
their ability to create, maintain, 
protect, and enhance brands. 
Marketers say that “branding is the 
art and cornerstone of marketing.” 
(Kotler 1997). 

There are enormous brands in the 
market. Some are new, some are 
old. Like many other products, 
brands also expire. Considering the 
product quality and acceptance, 
its awareness, reputation and 
prominence in the market, brand 
competes with other brands. 
And therefore, consumer’s 
loyalty shifts from one to other.  
The shift of consumer’s loyalty 
was observed during the Best 
Brand Survey 2008-10. Nielsen 

Bangladesh, in partnership with 
Bangladesh Brand Forum (BBF) 
conducted the brand equity 
survey since 2008. The survey on 
brand equity on ‘Most Preferred 

Brands’, emerged in the consumer 
market as a popular survey in 
rating the leading brands on 
various categories.

Best Brands in 2010

Although, Nokia has been 
facing tough competition in 
the mobile handset market, 
especially from the Chinese 
brands, it has not stopped it 
from becoming the most favored 
brand in Bangladesh, 3rd year in 
succession according to brand 
equity survey known as “Best 
Brands of Bangladesh Survey”. 
Lux, one of the oldest FMCG 
brands in Bangladesh comes in 
at 2nd position behind Nokia. 
Lux is also a brand that features 
consistently in top 10 position 
since the brand equity rankings 
started in 2008. This year’s survey 
rankings were announced at an 
awards function held on May 7, 
2011.

Best Brands of Bangladesh

* Not included in the survey
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It would be interesting to see 
how long Nokia is able to hold 

on to number 1 position – the 
competitive market share will 
surely have big impact on their 
rankings in coming years. Similarly 
how other brands move upward 
and occupying better position.

The brand equity rankings are 
ruled by FMCG products with 
Unilever Bangladesh Limited (UBL) 
accounting for as many as 5 out of 
Top 10 most favored Bangladeshi 
brands. Once again this year 
UBL brands have topped the 
‘Bangladesh’s Best Brands Survey’ 
rankings. Five UBL brands (Lux, 
Sunsilk, Close up, Fair and Lovely 
and Wheel powder detergent) 
feature in the top 10. 

GrameenPhone – the leading 
Telecom service provider retained 
it’s 3rd position for the third 
consecutive years. 

Other strong brands: Among the 
universities, University of Dhaka 
was preferred as “best university” 
for the last three surveys. DU 
is the oldest university in the 
country and have had produced 
enormous meritorious students 
including Nobel laureate Prof 
Yunus. Similarly, Sonali Bank was 
rated “best bank” for their services 
to the people though around 1200 
branches, both in rural and urban 
areas. Other preferred brands are 

Parachute hair oil, 7 up and Sony 
in the top 10.

Shifts in Consumption from 
Urban to Rural 

In Bangladesh, a country with 
160 million people, the rural base 

makes up approximately 70% of 
the whole. In the last three years 

there has been a clear shift in 
the consumption of goods and 

services, especially FMCGs (fast 
moving consumer goods) from 
urban to rural. The urban FMCG 
market share decreased from 58% 
to 49% in the period 2007-2010, 
while the rural share increased 
significantly from 42% to 51% 
in the same period. This trend is 
indeed important for the marketers 
who are sitting in the comfort of 
metropolitan city offices as it will 
help them shape their market 
offerings to reap the benefits of 
the growing rural market. 

Growing Purchasing Power 
of Bottom of the Pyramid 

In last few decades, Bangladesh has 
made significant progress in poverty 

reduction. The percentage of people 
below poverty line now stands at 

32% from a level of 59% two decades 
back (BBS). Also, the population of 

Best Brands of Bangladesh
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Bangladesh is characterized by a 
wide bottom of the pyramid (32% 
of the population), belonging to 
the socio economic class (SEC) E. 

There has been an increase in the 
purchasing power of this portion 
of the population, significant 
enough to change their lifestyles. 
They have moved from worrying 
about basic necessities of life and 
can now afford the luxury of being 
aspiring individuals to some extent. 
According to BBS, the average 
monthly income of rural people in 
2005 was Tk. 6,096 which increased 
to Tk. 9,000 in 2011 and similarly in 
the urban areas, income increased 
from Tk. 10,463 in 2005 to Tk. 
15,000 in 2011.

Local Brands are coming Up 

Where do local brands stand amidst 
mighty multi-national ones? They 
are in fact performing well and 
coming up the brand equity ladder 
bridging the gap between local 
and international brands. It is 
encouraging that local brands are 
coming up and created a strong 
position among the consumers 
mind. In many cases, local brands 
are ahead of multi national brands, 
such as Square hospital, Shah 
Cement, Rupchanda edible oil, 
Otobi furniture etc. 

Penetration of Local Brands: It 
is evident from the survey that in 
many categories, local brands could 

Brands Occupying Top 10 Position

Category

Number 

of Local 

brands in 

Top 10

Number 

of MNC in 

Top 10

Local Brands

Hair Oil 6 4 Jui, Cute, Lalbagh, Tibet etc.

Toilet Soap 4 6 Tibet, Keya, Savlon etc.

Washing Powder/

Bar/Liquid
6 4 Tibet, Pocha, Chaka etc.

Fairness Cream/

Cream/Lotion
3 7 Tibet, Meril, Cute etc.

Oral Care 6 4 Magic, Bidyut, Medi Plus etc.

Hospital 8 2 Square, BIRDEM, Lab Aid

Beverage 4 6 Tiger, Mojo etc.

Consumer Durables: 

Electronics TV & 

Refrigerator

4 6 Walton, My One

Package Food: 

Snacks, Edible Oil & 

Flour/salt

10 0

Teer, ACI, Mollah, Fresh, 

Radhuni Milk Vita, Ruchi, Pran 

etc.

Bank 10 0
Sonali, Brac, Grameen, Dutch 

Bangla etc. 

Paint 8 2 Elite, Roxy etc.

Cement 7 3 Shah, Rubi, etc.

create significant competition with 
the multinational brands. In the 
20 categories in which the brands 

were awarded, top ten brands in 
each category comprised of at 
least 3-4 local brands could occupy 

positions in top 10 and in some 
categories all the top 10 brands 
were local such as bank, packaged 
food, edible oil and snacks. 

Nielsen survey: The survey is the 
largest of its kind in Bangladesh, 
with a sample size of 6,000 done 
across socio economic classes, 
age, income and geography. This 
survey was conducted in December 
2010. The 2010 survey employed 
a nationally representative 
sample that covered the entire 
population in private dwellings 
units in Bangladesh. The Primary 
Sample Units (PSU) of the survey 
were mouza in the rural areas 
and mohallah in the urban areas.  
The required PSUs were selected 
randomly from the list of mouzas 
and mohallahs available with BBS 
(Bangladesh Bureau of Statistics). 
Individual sample were adult 

Best Brands of Bangladesh
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population, aged 18 years and 
above, both male and female. In 
addition to consumer survey, data 
were matched and validated with 
Nielsen Media and Demographic 
Survey 2011 (n=14,000). Nielsen 
Retail Audit 2011 was used to cross-
match with findings; especially 
the FMCG and mobile hand set 
data. Finally the findings on the 
rated brands were reviewed by a 
committee of experts consisting 
of brands and marketing

The study covered in total 21 
products and services categories, 
such as Toilet Soap,  Washing 
Powder / Bar / Liquid, Fairness 
Cream/Cream/Lotion, Oral Care, 
Shampoo, Hair Oil, mobile Phone 
Service Provider, Mobile Hand Set, 
Hospital, University, Real Estates, 
Consumer Durables: Electronics 
TV, Consumer Durables: Electronics 
Refrigerators, edible oil, snacks, 
flour/salt, Beverage, Banks, Paint, 
Cement, Tiles, Considering the 
nature of the products and services, 
few categories (such as paints, tiles 
and cement) were surveyed in Dhaka 
and Chittagong metropolitan areas 
only. Rest of the categories covered 
both rural and urban areas. 

Nielsen Winning Brands was 
developed in consultation 
with Professor Kevin Keller and 

Professor John Roberts, world 
leaders in brand equity thinking, 
and has since been applied in 
hundreds of studies with some of 
the world’s leading companies. 

Sum-up

There is clear indication with the 
change of settings from urban 
market towards rural markets. The 
consumption pattern among the rural 
and semi-urban consumers is rapidly 
changing. More percentage of rural 
consumers are consuming FMCG 
products compared to the urban 
populace which was reverse a few 
years ago. Similar trend is also coming 
up among other categories such as 
telecom, media and other service 
industries. The market researchers 
are analyzing the scenario with rural-
based pragmatic lens. It is imperative to 
understand the nature and dynamics 
of the consumption pattern among 
the rural consumers. It may be recalled 
that rural consumers are becoming 
more conscious about brands, both 
local and multinationals. Therefore, 
the marketers, manufacturers and 
the communication experts may 
consideration the great shift of 
consumption toward the rural 
population, especially the bottom of 
the pyramid. 

 Local brands are coming up; 
there are at least three brands 
in top 10 in almost all the 
categories. In some categories, 
all are local. 

 Gaps of equity between the 
multinational and local 
brands are narrowing in 
recent years.

 Local brands are preferred 
because of quality, price, 
availability and awareness.

 There is a clear shift of growing 
consumption among the 
consumers especially among 
the rural consumers and BoPs.
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Agriculture: Silent Revolution in Bangladesh
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Other Major Shifts in Agriculture in 2 Decades

FY1990 FY2000 FY2010

Agricultural GDP (Million Dollar)  7,656 8,383 14,358 

Rice (Million ton) 17.90 23.07 32.25

Wheat and maize (Million ton) 0.89 1.84 2.38

Population (Millions) 107.5 129.8 146.1

Par Capita availability of Food Grain (kg per year) 168.1 203.4 220.7

Per Capita Calorie Intake    

Net Cropped Area (Hectare) 8,353,441 8,138,057 7,768,016 

Number of Rice varieties developed locally 22 39 53

Area under HYV (%) 41% 62% 73%

Area under irrigation (Hectare) 2,937,316 4,188,259 6,180,000 

Per hectare rice yield (ton per acre) 1.7 2.15 2.72

Cropping Intensity 171.7 175.5 179

Food  balance Per Capita per day (Calories) 2086 2554 *****

Courtesy: Sayed Sarwer Hussain, US Embassy, Dhaka 

Sources: BBS, MOF, DAE

Agriculture: Silent Revolution in Bangladesh




